| Studebaker
UNIFORM

IDENTITY




BEFORE. ..

Here iz an actual photo of a Studebaker
dealership in a middle-of-the-block location.

MNow opean the flap and ses what has bean

done with this building—by applying the basic
principles of Studabaker Uniform ldentity...

QPEN FLAP
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...REGARDLESS OF THE SIZE OR SHAPE OF

YOUR DEALERSHIP!

Mo Studebaker dealership is too small
or too modest to take advantage of
this bold new concept in total identity.

Sizes and shapes of signs, aswaell as

and other such variables.

Compare the before and after
pictures of this dealership. Look at the
gyc-appeal, buy-appeal, programmed

been in the powerful roundthe-clock
identification of both dealer and

Studebakear!

color combinations. have
spacifically desgined to meet the
mamy different dealership sizes, sites

Motice the use of Studebaker Uniform Identity
White and Gray in the color styling. The color
break lines take advantage of the natural sepa-
ration line above the showroom window and
rnuns straight across the entire front. Stude-
baker Uniform Identity White is above this line
—Gray balow it. This scheme enhancas the
appearance of the building, focuses attention
on signs and showroom.

Mew Uniform Identity signs onthe building
face include a 124t wvertical doubleface
Dealer Mame sign; 8-ft. hornzontal doubleface
Studebaker sign; and a 44t. diametar or singla-
face Circle ™57 sign—allilluminated. A 4 x&6-ft.
iuminated Service sign, on pole, directs traffic
to the sarvice antrance at the side of the building.




BEFORE..

Hera iz a Studebaker dealarship
situated in a corner location.

Again, lift the flap and sae the
changa that has taken placeo..a
dramatic example of Uniformm ldentity
at work...

QPEN FLAP






OUTSTANDING NIGHT AND DAY!

..alevates your dealership to a
uniformby higher level of buy-appeal
whatever your location!

See the transformation that has
takan place in this cornar dealarship.
Proper planning and standardization
of vour display and identification is the
most important, long-term imvestmeant

vou cam make. This dealer is now in a
position to tie the full weight of
Studebaker national advertising to his
W

Look at thae impact Uniform ldenmtity
has given to this building—hoth day
and night.

Claan, attractive, uncluttered! See how
the Uniform Identity colorbreak line
wraps completaly around the building
in a straight lina. The primary Uniform
Identity signs not only increase the
impact of this corner dealership. but
also blend with the Dealer Mame sign
ratainad.

Mew signs include a double-faca,

=

Circle *5" sign atop the pylon; Dealar

Mame and Studebaker signs; and
doublaface Authorized Service sign
with arrow.




TR i
” o e

BEFQSTE..

Here is another typical dealership,
this one in a saparate building locatad

omn a highw ay.
Once more, open the flap and see

the striking change Uniform ldentity
has made——in the appearance as wall
as in the character of the building...

OPEN FLAP
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VITAL TO YOUR SUCCESS IN TODAY'S
BATTLE FOR THE AUTOMOTIVE DOLLAR!

To succeed in the automotive busi-
nass today, your building must do a
supardative job of identifying you . . .
identifying your products . . . display-
ing your products attracting
CUstomers.

See how the new Studebaker Uniform
Identity Program has solved the
problam of capturing attention for this
dealership in an outlying area——
under todays hi-speed highway traffic
conditions.

The illuminatad 8-ft. Circle 5" pylon
sign at the highway can be seen for
nearly @ mile, im either direction! Mota
the powerful allaround identification:
tha combination of Dealer Mame, Circle
8 and Studebaker sign in front; the
paintad Studebaker Cars & Trucks
sign—usead on both sides of the build-

ing; tha highwvisibility location of the
Authorzed Servica sign. [Check visibil-
ity chart on page 14, for distances at
which thase signs can be read.)

Soa how the color-break carries
cleanky in a straight, horzontal line, all
around the buildimg.




KEYSTONE OF THE UNIFORM
IDENTITY PROGRAM FOR
DEALERS EVERYWHERE!

Mow—wherever they go, wherever they look—
vour customers will see the samea, familiar Stude-
baker symbols and colors. The brilliant colorful
new Circle "5, in red, white and blue, is the basic
ingradient in Uniform Identity. Here is the starting
point, the key element in your ads logotypas,
promotional materials and signing program.

MOTOR SALES

BARABOO |
J.

The versatile new Circle “S” signs are available in
4 6, and 8-ft. diameter—single or double-face,
framed and embossed, with internal high output
fluorascent illumination. They cam be wall
mounted, installed on most arms or and irons, or
pole mounted (see catalog).

They are also available in porcalain, in 4 and
G-ft. diameters for secondary lighting.

Shown here is two of the many ways in which
the Circle "5" combines with Dealer Name and
Studebaker signs.

AN DERSON

MOTOR CO.

T T

UTHOMD THERE ARE FOUR BASIC UMIFORM IDENTITY FACES:
1. The new Circla *S"

2. The new Studebaker emblem sign.
3. Thea Dealar Name or option copy sign.

4. The Authorized Studebaker Service sign—
with orwithout arrow.

With their large range of sizes, single or double-face construc-
tiom, universal mount design, these signs are adaptable to virtu-
ally every dealership type, size and location.

Thea horizontal Studebakar and Dealar Mame signs are avail-
ablein &, 12 and 164t. sizes. Vertical Dealer Mame signs ara also
available in 8 and 12-ft. sizas.

The big new Studebaker Authorized Service signs—uwith
Circle "S™ and Studebaker ambossed—asall your Service Daepart-
rmant might and day. Availabla in 3 x 6-ft—and 4 x 6-ft. size with
reversable arrow. Also avaiable in porcelain (see catalog).

Because of Studebaker's volume purchase agreemeant, you
can buy this quality identification at a great savings, comparad to
its cost if purchased locally.
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THE NEW Studebaker
UNIFORM IDENTITY PROGRAM

IT WORKS WITH YOUR
EXISTING SIGNS AND

1
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Studebeker and Marcedes-Bem dual daalership

- INCLUDES YOUR STATIONERY, DECALS, ADVERTISING,
PROMOTION...

Put Uniform Identity to work in all
yvour Marchandising activities. Start
with business cards and stationery.

USE THESE GUIDES
FOR PAINTED SIGNS

The three elemants to the right—-Circla
"5, Swdebaker logotype and lettering
alphabet——should be used as a guide for
locally painted signs.

In painting the Circle 5", itis important
to etzablish the true vertical position of the
"5, as shown.

The lettering alphabet has been selected
for its boldness, legibility and illumination
characteristics.

Use Studebaker Uniform Identity Red
and Blue acrylic bulletin colors, as shown
in the Uniform ldentity color chart.

AABBCCDDEEF
GGHHIIJJKKLL
MNNOOPPQRR
SSTTUVWNXYZ

Include Uniform Identity symbols
and colors inyour local promotions
and advertising. Usa the new Uniform
Identity decals generously through-
out your dealarship. See your
Advertising,/Promotion Planner or
Studebaker representative for
availibility of Uniform ldentity
dacals and related materials.

Each impression you turn out adds
1o the total othar Studebaker dealers
turm out . . . plus all the impressions
that Studebaker pours out. You cash
in on the cumulative effect.




Studebaker

UNIFORM
IDENTITY

PROGRAM

Keep this manual in the Dealer Ideniification section of your Advertising/Promotion Planner.



